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Scribd  allows  users  to  access  an  unlimited  number  of  books  and

audiobooks  in  every  genre ,  magazine  and  newspaper  articles ,  the

world ’s  largest  document  l ibrary ,  and  download  titles  to  enjoy

offl ine  for  a  flat  monthly  subscription  fee .  Their  app  is  available  for

iOS ,  Android ,  and  Kindle  devices .  



c a m p a i g n  i n f o

TYPE  

LOCATION  

DURATION  

NETWORK  

CONTENT  

VERTICAL  

PAYMENT

giveaway  

usa  /  canada  /  uk  

2  months  

instagram  

posts  /  stories  

literature  

cpa  /  flat  rates
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INFLUENCER

PARTNERSHIPS  

 

PIECES  OF  ORIGINAL

CONTENT  

 

CONVERSION  RATE  

 

7  

 

 

25  

 

 

6%



t h e  g o a l
Scr ibd 's  goal  for  th is  campaign  was  to  ut i l ize  in f luencers  on  Instagram

to  create  unique  content  and  ent ice  new  users  f rom  the  USA ,  Canada ,

and  the  UK  to  insta l l  thei r  app  and  act ivate  thei r  30 -day  f ree  t r ia l .  

o u r  r o l e
Aanicca  helped  Scr ibd  to  f ind  niche  in f luencers  with  high  engagement  to

partner  with .  We  targeted  'bookstagrams '  with  dedicated  audiences  that

would  be  excited  about  Scr ibd 's  product  ( i .e .  people  who  love  to  read ) .  

t h e  c o n t e n t
Each  in f luencer  launched  a  giveaway  campaign  through  a  permanent  post

featur ing  the  Scr ibd  app .  One  of  the  giveaway  condit ions  was  to  download

the  app  and  act ivate  the  30 -day  f ree  t r ia l  through  the  in f luencer 's  t racked

l ink ,  which  could  be  found  in  thei r  Instagram  bio  as  wel l  as  in  the

accompanying  Instagram  Stor ies ,  which  were  kept  in  prof i le  as  a  highl ight

for  the  durat ion  of  the  campaign .  

A D S F L U E N C E ,  A  D I V I S I O N  O F  A A N I C C A  V E N T U R E S  I N C .  



A D S F L U E N C E ,  A  D I V I S I O N  O F  A A N I C C A  V E N T U R E S  I N C .  

d e l i v e r a b l e s
7  niche  in f luencers  

6  giveaway  posts ,  5  branded  

19  24 -h  stor ies  &  extended  highl ights  

6% insta l l  &  f ree  t r ia l  convers ion  rate

k e y  r e s u l t
Aanicca  ef fect ive ly  managed  7  creator  partnerships  with

niche  Instagram  in f luencers  to  develop  brand  awareness  and

promote  the  regist rat ion  of  new  members  to  the  serv ice .


